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7910 Woodmont Avenue, Suite 1204 

Bethesda, MD  20814 
Phone: 301-652-4900 

Fax: 301-657-1973 
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 The Greater 
Bethesda–Chevy 

Chase Chamber of 
Commerce 

T h e  G r e a t e r  B e t h e s d a -  

C h e v y  C h a s e  C h a m b e r   

o f  C o m m e r c e  

Our Mission 
Build an environment that encourages business to grow 

and prosper within a thriving Bethesda Chevy Chase 

community. 

 

Our Vision 
Our Chamber supports its members by influencing   

public policy and providing opportunities for exposure, 

connections and growth. 

SPONSORSHIP = VISIBILITY = BUSINESS 
 

By supporting The Greater Bethesda-Chevy Chase 

Chamber of Commerce you are investing in the future 

of your business and your community. Become part of 

the driving force of the oldest, largest and most  

progressive chamber in Montgomery County.  

Through advocacy, visibility, networking and  

community involvement, your Chamber makes you 

this promise: 

Your Business is Our Only Business! 
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